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Background

What is the aim of the ProWein Business Report?

The wine industry undergoes continuous
internationalisation and the global landscape of wine
markets changes. Traditional markets decrease in
importance and new markets become interesting for wine
exporters.

A Whichare currently the most attractive wine markets
in the world?

A Whichmarkets will increase or decrease in importance
by 2022and what is the risk associated with this
development?

A Whatare currently the most sought after country of
origins?

TheProWein Business report taps into the knowledge of

international wineproducers, intermediariesand wine

marketers to answer these question. By combining and

contrasting opiniongrom the complete value chaiit

provides a unique economic market barometer.

ProWein and Geisenheim University will form a letegm
collaboration to provide the wine industry with annual
insights on global wine market trends.
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ProWein

Starting in 1994 with 321 exhibitors and approx. 1,500 visitors,
ProWeinhas developed into what is the leading trade fair for
the international wine and spirits industry today. At its latest
edition in March 2019 to the tune of 6,900 exhibitors from 64
countries met in Dusseldorf with over 61,500 trade visitors from
throughout the world. Since 201BroWineChina has been held
yearly in Shanghai and from April 2016 tReoWeinfamily of
events extended to includeroWineAsia, alternating between
Singapore (2020) and Hong Kong (2021).

Geisenheim University

Founded in 1872 as a state research institute Geisenheim
University today is one of the leading wine research and
education centres in the world. It hosts more thas50
students studying various German and English bachelor and
master degrees in viticulture arghology, international wine
business and beverage technology among othépplied and
fundamental research is at the heart'ofA E O A 1 ries&dtch 6 O
activities. Following a muldisciplinary approach research in
Geisenheim involves the whole supply chain from grape
breeding to wine marketing. Geisenheim is well known for its
extensive global research network and international
collaborations.
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More than 1,700 expertsshared their opinion

A Commissioned by ProWein for ttikird time, the
Geisenheim University has again surveyed more than
1,700expertsin the wine industry from 46 countries on
international wine marketsglimate change anthe
economic situation.

A Thesurvey conducted imid-2019was once more met
with strong interest in the industry.

A Thismakes the Prowein Business Report the globally
most comprehensive trend barometer of the international
wine industry.

A In 2019 we focused on topic of climate change that already
had strong effects of the wine business that are expected
to further grow in importance in the future.
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Retailers (n=767

Online survey (n=1,745)
June 20195 languages

L'

roducers(n=405s)

Intermediaries (n=573)

------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Small wineries(n=261) Exporters (n=64) i D02, [Pl Wholesalers(n=144)

(mainly use own grapes) (n=509)
Cooperatives(n=51) Specialty retail (n=386)
Large wineries(n=93) ¥
(mainly buy grapes or bulk S On-trade (n=237) :
wine) -
DS —— FOCUS Onexport markets ................. D FOCUS On\Nlne Orlglns .................. *

For detailed information on methodology and participants, please see chdpter 5



Companylocation
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Other (n=20) n

In total, producersfrom more
than 30 different countries
took partin the survey.

Other
European
& Russia

Old World Producers
(n=276)

France(n=57)
Germany(n=108)
Italy (n=84)
Spain(n=27)
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In total, importerg/distributorsand

Central Europe retailersfrom more than 30 different
countriestook partin the survey
(n=918)

Germany(n=658)
Netherlands (n=93)

North
America
(n=58)

Other (n=79) 7
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Threats and challenges for the wine industry

What the biggest threats and challenges for your company?
% whostatedthat the following threats andcchallengedo the wine industrywill have a strong or very strong effect
Base: All participants (n=1101

Health policy: increasing tax and minimum prices for alcoh i R <!
Global economic downturn [ N N RRHRDIIEBEE -
Climate change [N s A
Low profitability of wine industry || N R NN /5 A
Health policy: advertising restrictions for win<jj | | 8 )8 S /o A
International trade war || N S /o
Increasing competition to wine through spirits and craft be i ENERNGTGGcGNGNGNGEGE 3
Unregulated Brexit || |} RN 22

Competition to wine through soft drugs like cannabi{j llll 13

\
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Health policy and the global economic
condition are expected to have the strongest
effect on wine businesses

50% of players expect a strong or very strong
effect of climate change on their business.

Besides the effect strength businesses were
also asked about the likelihood of occurrence
(not shown here). Of all threats and
challenges, climate change is the one with
the highest likelihood of occurrence: 73% of
wine businesses expect a very likely or likely
effect of climate change on their business
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0) 0 EO EI bl OOAT O OEAO #1 EIi AGA #EAT CA EO OEA AAT OOA]
category) of this wellnade ProWein Business Report 2019.

We must reduce our emissions drastically and more action is needed on all levels. Every

company should have decarbonizationprogram in place, butthe kex i OA EO O4 AEET C

Collective!l A O E | WitierieA $hduld set an example and lead. The new initiative IWCA

(International Wineries for Climate Acticrwww.iwcawine.org) makes the

collaboration between wineries regarding climate change easier. Hopefully IWCA will

be a trigger for other wineries to join, to accelerate or to start the implementation of

carbonemissionsreduction® OT COAI 086

Miguel A. Torres
President and 4th generation ¢familiaTorres

(oreach the COP 21 targets quick and courageouthiteking is needed. Every
industry and every nation is called upon to change their mindsets but especially the
wine and spirits industry has the possibility of positioning itself as a pioneer. Not
exclusively with the aim of acting as a role model but also with a view to securing its
own interests and future economic success. Clean water and sustainable energy will
become the most important raw materials on earth. And wigi@wing is particularly
dependent orthem.

ProWeinis committed to achieving th@-degreetarget and wants to offer the industry A A
A Pl AOAEI Of £ O AGAEATI CETI ¢ AGPAOEAT AAO AT A ETT x1 AAC/

Bastian Mingers
Global HeadVineand Spirits, Director ProWein
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O4EA OOOOAU Athdt thefeAs@ fottat s@keifox tle wine industry facing
climate change and the need to improve sustainability at the same time.

With pressing issues such as energy and water use, increasing volatility in production
due to unpredictable variations in weather as result of altered climate forcing, the wine
industry needs to find solutions for a broad array of fiélds

Prof. Dr. Hans R. Schultz
Director of Environ Group Oldhd Presidenbf Geisenheim University

O4EA | OOOO0OAI EAT xET A ET AOOOOU AZAAAAO AEAI T AT CAO &EOI I
temperature variability and extremes, wildfires, earlier harvests and vintage
compression, and changes to grape and wine composition.

Althoughthese phenomena are serious, have significant potential to cause quality and

economic losses and must be directly tackled to secure a sustainable future, in the

OEl 00zZOAOiI COAPAOET A0 EAOA ET CcAT AOAI OEI x1 OOAI AT Al
Al Ei AOEA AEAT cCAO8 ' OAAO xET A Ai1 OET OAO O AA 1 AAA Al
COi xAOO AT A xEI Ail AEAOO8 O

Dr Dan Johnson
ManagingDirector, TheAustralianWine Research Institute

11
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Experienced effects of climate change over last 5 years Hoigerelimdensy
% who have noticed effects of climate change in their company over the last 5 years

Base: All participants

Smallwineries

Exporters

Specialtyretail ]

""{.\ Largewineries

On-trade ]
Importers ]
) “door

9%

A Wine businesses differ in the degree to which they have already been affected by climate change over the past 5 years.
A The effect decreases along the supply chain.
A While 90% of grape and wine producers have already noticed effects of climate change, only 60% of retailerdradd bosineses have done so.

A Because of assapecifitygrape and wine producers cannot deviate to the same extend as players further down the supply chain. 13
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% who experienced the following effects of climate change in their company over the last 5 years
Base: All small wineries and cooperatives

Reduced yields due to extreme weather events (late frost, heavy rains, _ 59
Increased volatility of grape yield_ 52
Water scarcity and drought stress of grap_ 51
Reduced time window for harvest because of simultaneous ripen_ 46
Higher demand for phytosanitary plant protectio_ 27
Other grape varieties necessar_ 22

A Over the last 5 years more than half of grape and wine producers (59%) already experienced reduced yields through extteme wea
increased volatility of grape yields and water scarcity.

A One out of five grape and wine producers (22%) already experienced the need for other grape varieties due to climate change.

15
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% who experienced the following effects of climate change in their company over the last 5 years
Base: All small wineries, cooperatives, large wineries and retailers

Smallwineries h\ . :
& cooperatives I / Largewineries Retailers
Sensory characteristics of wine changed 34 45 55

New enologicaltechnologywasnecessary 17 49

A More than one in two (55%etailers experienced a change in the sensory characteristics of wine

A Within producers the awareness is higher ffige wineries and bottlersthat source grapes and wine from several producers and market it to
food retail and specialty wine retail. One in two had to employ new enological technologies to adapt their wines to madst ne

A Small wineries and cooperativehave a somewhabwer awareness for changes in sensory characteristics of their wines and new enological
technologies. This might be related to their more narrow focus on own produced grapes and wines and smaller market niathesn&mes
also have a more limited financial capacity to invest into new enological equipment.

16
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% who experienced the following effects of climate change in their company over the last 5 years
Base: All small wineries, cooperatives, large wineries, exporters and retailers

RIS
zmall wine_ries {/i\’j: Large wineries @ Exporters W] Retailers
cooperatives . i o
Volatility in availabilityof goodsincreased 48 32 21
Volatility of wine quality increased 17 36 32
Volatility of wine/grape prices increased 53 50 45

A Climate change affected the coordination of goods along the supply chain from the producer to the consumer.

A Large wineries and bottlers were so far strongest affected by increaskdility in the availability of grapes, wine quality and prices. One in two bottlers‘ )
AoDbAOEAT AAA O00T T ¢ TO OAOU 000iITC AEEAAOO8 %@DI OO0 AW&iIngkindionOAOAET AOO x

A All players agree about thecreased volatility of grape and wine prices

A Small wineries and cooperatives as gragel wine producersbserved lessolatility in wine quality than players further down the supply chain.

17
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% who experienced the following effects of climate change in their company over the last 5 years
Base: All large wineries, exporters and retailers

AN
’ h | Large wineries @ Exporters Retailers

-

Closer collaboration necessary 38 44
Switch to other suppliers necessary 28 48 13
Switch to other country of origin needed 10

A Businesses can react and reduce the increased risk either by closer collaboration between suppliers and sellers ongyalethati suppliers. Players in
the wine industry report a balance of both actions taken over the last 5 years.

A Intermediaries likeexporters report the strongest degree of action by both collaborating with their supplying wineries but also deviating to new ones.

A About one in three (38%lparge wineries and bottlersreport stronger collaboration with existing grape and wine suppliers. To a lesser degree they already
had do deviate to other suppliers (28%).

A Over the last five years players in the middle of the supply chain buffered the effects of climate change on retail antecar@aly one in ten retailers or
on-premisebusinesses switched to other wine suppliers (13%) or country of origins (10%) because of climate change.

18
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Effects on profitability

%who stated that climate change affected the profitability of their company as following over the last 5 years
Base: Alproducers and exporters (n=279)

= Improvement
Neutral

= Deterioration

A In the past climate change produced both losers and winners in terms of profitability. With one in three wineries negéfteetdyl losers are in slight

majority.
A For the future one in two cooperatives (53%) and large wineries / bottlers (44%) expect a strong or very strong deteoidiaioprofitability through
Al Ei AOA AEAT cAs8 ' AAOAOEI OAOCEIT EIT DOI ZEOAAEI EOU xEI 1 OAAOGAA DPOI AGAA

19
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Expected effect on different industry players ottt

% who agree that the following players of the wine industry will be affected strongly by climate change over the nextsl0 year

Base: All participantsEl,19%

49 50 -
39
29
I |

Producers of grapes and Wineries and Large wineries (mainly ~Exporters, importers, Retail and gastronomy
bulk wine cooperatives with own  buying wine, focus on distributers
production of grapes bottling and marketing)

A Producers of raw products (grapes and bulk wine), wineries and cooperatives will be most strongly affected. Every seeoindtiptaindustry expects

producers to experience strong effects from climate change.
A The expected effects decrease along the supply chain because of options to deviate and switch. Only every forth retgélgramamist is expected to

be affected by climate change.
A There is large agreement between all stakeholders in the wine industry ahose relative differences in the effeaté climate change owarious

layers
play 21
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% who experienced the following effects of climate change in their company over the yastrsor who think they will
experience the following effects of climate change in their company in the neyeats

Base: All small wineries and cooperatives

Reuce yields due to extreme weather events (late frost, heavy rains, _ 59 66
Increased volatility of grape yield_ 52 55
Water scarcity and drought stress of grap_ 51 60
Reduced time window for harvest because of simultaneous ripen_ 46 45
Higher demand for phytosanitary plant protectio_ 27 '
Other grape varieties necessar_ 22 ‘

= effect past 5 years

A Producers area already strongly affected by climate change. For the next ten years they expect a = expected effect next 10 years <10% difference
moderate increase of their exposure.

A The strongest increase is observed for teguirement of other grape varietiesthat are better adapted
to altered conditions. This is expected by one in three producers (33%).

' = expected effect next 10 years >10% difference

22
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% who experienced the following effects of climate change in their company over the last 5 years or who think they will
experience the following effects of climate change in their company in the next 10 years

Base All small wineries, cooperatives, large wineries and retailers

Smallwineries /L™ o .
8 CoOperatives \h/ Large wineries E Retailers
Sensory characteristics of wine will change 34 42 45 55 55 62

New enologicaltechnologywill be necessary 17 .8 49 56

A For the next ten years industry players only expect a moderate further change of sensory characteristics = effect past 5 years

that has to be limited by measures of adaptation. = expected effect next 10 years <10% difference

A New eno_loglcal tephnolog|esare one way to adapt tr_\at_ sees a strong increase by small wineries and .: expected effect next 10 years >10% difference
cooperatives and is expected to be used by the majority of large bottlers.

23
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% who experienced the following effects of climate change in their company over the last 5 years or who think they will

experience the following effects of climate change in their company in the next 10 years

Base All small wineries, cooperatives, large wineries, exporters and retailers

RIS
zmallwineries ',/i\‘; Largewineries @ Exporters Retailers
cooperatives ‘i - s
Volatility in availabilityof goodswill increase 48 ‘ 32 . 21 ‘
Volatility of wine quality will increase 17 (27 36 (45 32 ‘
Volatility of wine/grapepriceswill increase 53 (60 50 . 45 ‘
A Volatility and risk along the supply change are expected to increase further. =effect past5years

A In the past this has mainly been absorbed by the large wineries and bottlers as well exporters in the

middle of the supply chain. For the future we see a strong increase of expected volatility and risk at the
retail-end of the supply chain. . =expectedeffect next 10years>10%uifference

=expectedeffect next 10years<10%difference

A The level of expected volatility in the availability, quality and price reaches the same level for all business
partners except for the wine producers. For the next ten years between half and two thirds of bottlers,
intermediaries and retailers expect an increase in risk and variability.

24
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Coordination within the supply chain ottt

% who experienced the following effects of climate change in their company over the last 5 years or who think they will
experience the following effects of climate change in their company in the next 10 years

Base All large wineries, exporters and retailers

I
{ h | Largewineries @ Exporters Retailers
AL \_ _//' ° e
Closer collaboration will be necessary 38 40 44 ‘7
Switchto other supplierswill be necessary 28 .Z 48 50 13 ‘6
Switchto other country of origin will be 10 ‘1
needed
A Business partners will react to increased risk either through closer collaboration or switching to other suppliers. =effect past5 years
A In the past intermediaries reacted strongest. In the futémebottlers and retailerswe see a strong increase of =expectedeffect next 10years<10%difference

switching to other suppliers.
. =expectedeffect next 10years>10%difference

A Almost one in twaretailers expects to switch to other suppliers or countries of origins because of climate change.

A This will further increase the economic pressure on producers of grapes and wine who cannot easily adapt to the
changes.

25
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Weine und Spirituosen
% of marketers, who agree with the following impacts of that climate change will have on wine demand
Base: All importers/distributors anetailers (n=908)

pecause ofsitin seasons fort e oo consumers temand < -
wines

Producers should use new technologies to produce the existing wine styl

i F

Because of a shift in seasons (long, hot summers) consumers swit
beverages other than wine

Because of changing sensory profiles consumers will demand other _ 46
origins

Consumers demand for wine will decrease when wine prices rise becau_ 45
climate change

A Two of three retailers (63%) expect consumers to demand lighter and more refreshing wines because of a change in seasarsmpletely contrary
Oi AITEIi AOGA AEAT CAGO0 AEEAAO 11 xET A DPOI ACAOCEI T OAOOI OBéragesthbn wind HafE A O  x
of retailers foresee consumer reactions switching to new wine origins or reducing wine consumption when prices rise.

A With 57% the majority of retailers embrace new enological technologies to sustain existing wine styles.

26
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O4EKECEI U ET OAOAOOET ¢ OOO0OA Uhehriaveraxxin 6D 01 OEAAO AT AgAAIl |
snapshot of rapidly changing perceptions and paradigms in the wine industry.

Thisis probably overdue, because recent heat wave summers in Europe, fire season

extensions in California or severe droughts in Australia will not only stay, but rather

accelerate and increase in frequency and severity with global wargniing

rersonally, | fear that the wine business is esptimistic by assuming that global
warming will only moderately affect in the next decade and beyond. Climate impacts

will very likely intensify at an unprecedented rate, demanding continuous, expensive
adaptation by wine growers.

Aslong as fossil and landse greenhouse gas emissions are not drastically curbed,
there is no final upper limit of warming, no new, stable climate that winegrowers would
be able to adapt to (and be done witldii8 6

Prof. Claudia Kammann
Chair of Climate Impact Research for Special Cr@msenheim University

27
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Actions taken or planned in response to climate change riipeir ol
% of producers who took or plan to take the following actions in their company in response to climate change

Base: All small wineries amtoperatives (n=170)

Would be necessary
but costs strongly not relevant

Yes, specific action| Yes, specific action

Ele outweigh benefits
Change in viticulture 33 28 20
Irrigation 24 17 15 19 26
Change in harvest management 19 29 20 9 23
Change in enological practices 17 31 19 10 23
Change in grape variety or root stock 14 24 23 11 29
Deviation to different vineyards 10 17 15 13 45

A Adaptation so far focused on changes in viticulture. 60% of producers plan or already took specific actions.

A Irrigation is a required but uneconomic adaption strategy for one out of five producers (19%). One in four (24%) alreadyoio®in irrigation.

A One in three producers (29%) plan changes in harvest management or enological practices, less than one in five (19%)o&l@eyns.

A 24% of producers plan changes in grape varieties or rootstocks, 14% already made changes.

A 45% of wine producers do not see the need to deviate to different vineyards over the next ten years. 10% already tookratfi@®s have specific plans.

29
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How shouldwine producers adapt for the future? it tisibeg
% who agree that the wine industry should adapt to climate change as following in the future

Base: All small wineries, cooperatives, large wineries and exporters (n=274)

\

Investment into measures to reduce the need for energy and wa_ 72
Changes in viticultural practices in existing wine growing regio_ 64
(changes to tillage and pruning)
Investments in new enological practice_ 51
Changes in grape varieties (heat and water stress tolera_ 48
Developement of new wine growing regions (e.g. cooler regions w_ 43
water available)
Liberalisation of regulations to make the use of enological technologi

more flexible I -

Liberalisation of regulations limiting maximum yield_ 36

30
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QAll around thegrapegrowingworld we can see the impact of a changing climate.

Several wine companies have taken major commercial decisions on the basis of elimate
related risks and opportunities, including divesting or acquiring vineyards based on their
altitude, latitude and/or access to water resources.

Dr Dan Johnson
ManagingDirector, TheAustralianWine Research Institute

O# 1 Edhdn@eAs likely to affect viticulture both spatiaipd temporally.

Whilewarmer climates on the long run may open new opportunities for regions at the
cooler limits of grape production, for others, higher temperatures catang

with major challengegor plant growth, especially where autochthonous cultivars

have historically been grové 6

Dr. LukasEgarter Vigl
EURAC Researd@ozen,|taly
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Douro region in PortugaMWeassess different types of deficit irrigation; the use of
kaolin as a leaf protector against thermal and light stress; the application of biochar to

soil; and the preservation and study of genetic diversity of Portuguese wine g8apes

Cristina Carlos
TechnicaDirectorof ADVID,DouroPortugal

06 ET cmpgedsion is a key challenge to wineries because the period between the
harvest of early and late ripening varieties becomes shorter and the overall harvestir
period is significantly shorter. To harvest at optimum maturity places significant stres
on harvesting and processinggistics. Winerieglso require practical ways to manage

grapes with high sugar and low acidity and will have to evolve traditional wine 8tydes

Prof. Dr. Markus Herderich
Group Manager Research, TAestralianWineResearch Institute (AWRI)

On France, the interdisciplinary research program LACCAaigedthe awareness of
the wine industry about climatehange. Foresighstudies and regional participative
workshopshelpedto identify collective responses for adaptation at differesttales and
in various geographicaontexts. Anational strategyis expected in 2020 that will
largely be baseonET 1 T OAOET 1 86

Dr Hervé Hannin
Director ofDevelopment, IHEV MontpelliésupAgro

32
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Sustainability
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Environmental and economic sustainability Weine und Spntuosen
% who agreeavith the following statements
Base: Alparticipants (n=1,178)

The wine industry should focus more on sustainable producti

86

The wine industry should contribute to climate protection and reduce
carbon footprint significantly

74

In the future, consumers will prefer wine which is produced in a clim
neutral way

ul
(o]

The global negative economic effects of climate change will also ha
negative impact on the demand for wine

N
(@]

The wine industry can only do a small amount to save the clim

28

A There is almost unanimous agreement in the wine sector that it shfmdds stronger on sustainable production This agreement is highest for retailers in
Northern Europe (96%) and Southern Europe (93%).

A Three in four (74%) players in the wine industry agree to a requérattion of its carbon footprint as a measure of climate protection. Agreement is highest
in ltaly (81%) and lowest in Germany (65%). @ni@ur players sees the possible contribution of the wine industry to reduce climate chaisgeadisthis
scepticism is highest for retailers in Eastern Europe (48%), producers in Germany (32%) and lowest for retailers in &¥thang producers in Italy (18%).

A There is some optimism thatonsumers will stronger prefer carbomeutral wines. This agreement is strongest for retailers in Northern and Southern Europe
(91%) and weakest for producers in Germany (38%).

A Some players expect climate change to have a negative economic effect on wine demand. This fear is highest outside ¢5&6yope »
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Qustralian grape and wine producers are increasingly being asked to demonstrate their

sustainability credentials. Sustainable Winegrowing Australia, the Australian wine

El AOOOOUB O OOOOAET AAEI EOU DPOI COAi h AT AAT AOG OEAIT O Al OE
benchmarking tools and resources to evaluate, plan, control and communicate their

performances O

Dr MardiLongbottom )
Managerof nSustainabléVNinegrowingAustralizO

Q\s the urgency for climate action rises, driven by increasingly severe impacts anc
economic losses, and the globabuth keep pressing for action, CO2 neutrality and h
sustainability pioneers will likely be rewarded and lead the way in the wine busine:

Prof. Claudia Kammann
Chair of Climate Impact Research for Spe€iedps Geisenheim University

§ 07 ET Advé&ndaBoptions to significantlyinfluence their carbon emissions. The
members of& A EGPe@r employ various measures to reduce greenhouse gas
emissions. Ira firststepwineriescut their emissionsy using green energy, green
logistics and light glass bottles. In the future there willheasuresuch as climate
friendly procurement, electric vehicles and more use of wood instead of concrete for
buildings in order to mitigaté&SHGemissions 6

Keith Ulrich
ChairmanFaiifn Green
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('he great interest in sustainability shown in the report confirms our own observations
onthe Nordic market. Organic certified is one example of how sustainable produets
communicatedto customers. However, we welcomecamplementto organic,

addressing a wider scope of sustainability issues through national and regional
sustainability certifications that are now established in many countries.

Systembolaget as a monopoly retailer for alcoholic beverages on the Swedish market,
valuesthe sustainability work that is done through these certificatiprograms. Butve
also note that there is a great need for harmonization in order to reach full potential
through recognition among retailers and customer®

Marcus lhre
SustainabilitymanagerSupply ChainSystembolaget

O think this is a REALLY interesting piece of work. It gives very good insight into where
the impact of climate change is being felt, and what measures are being &ken

StephenRannekleiv
GlobalStrategistBeverages
RaboResarckood & Agribusinesfkabobank

36



ProWein
Internationale Fachmesse

Weine und Spirituosen

Chapter7

SALESMARKETS
ATTRACTIVENESS




Current market attractiveness 2019

Top7/

Rank 2019
1 w s (o Scandinavig0.95)
2 @ Japan(0.95)
3 @ China(0.95)
4 ¢ Hongkong (0.91)
5 £ USA 0.90)
6 (¥*) Canada@.90)
7 w Poland(0.88)

A
A
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‘ Current market attractiveness of specific markets Weine und Spiruosen

Mean value, hovthe current economic attractiveness of the following marketsassessed
(from -2 = very unattractive to 2= very attractive)

Base: Alproducers and exportersyhich either currently distribute wine or plan to distribute wine to the following market2@g2

Norway and Sweden made Scandinavian markets
globally the mostattractive export market ir2019

Japan is the second most attractive market the
second time in a row after 2018

China andHong Kongslightly lost in attractiveness
since 2018 because of economic and political
reasons.

The US and Canada are unchanged in their position.

Poland is again in the top 7 in 2019 after it lost
ground in 2018
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Mean value, hovthe current economic attractiveness of the following marketsassessed
(from -2 = very unattractive to 2= very attractive)

Base: Alproducers and exportersyhich either currently distribute wine or plan to distribute wine to the following market2@g2

Rank 2017 2018 2019

1 @ Hong Kong (1.03) 4+ e China (1.08) 4 B 4= (D Sscandinavid0.95)
2 o Switzerland(1.03) fi\.J " Japan (1.00) (@) Japan(0.95)

3 ;@. SouthKorea (1.02) ‘ @ HongKong (0.97) ‘ 0 China (0.95)

4 % USA (0.98) f:;e{:-@ Scandinavig0.95) . @ Hongkong (0.91)
5 » 5 (o scandinavid0.96) : g: USA (0.95) g= USA 0.90)

6 \\./ Japan (0.95) f &) Canada (0.94) &) Canada.90)

7 W Poland(0.93) 4 @ Australia(0.87) 4 gy Poland(0.88)
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Current Market attractivenes2018vs.2019
Winners &oosers

Rank 2018 Top 5winners

1 Norway

'ﬂ;

2

s @
: =
s 0

Austria
Russia

Netherlands

Italy
Rank 2018 Top 3loosers
1 UK
2 France
3 Brazil
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Weine und Spirituosen

Norway strongest increased in market
attractiveness between 2018 and 2019

Fromthe traditional and established wine
markets Austria, the Netherlands and Italy
rose in marketttractiveness

Russia already belonged to the top 5 winners
in 2018 and again increased in market
attractiveness in 2019

The UK and France decreased in market
attractiveness compared to 2018

While Brazil still was a winner in 2018, the

new political situation negatively impacted its
attractiveness as a wine market
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